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Drop-In Article for 
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Note to users: The information in the sample below reflects key points for the Click It or Ticket campaign. You can use this sample to develop your own article or drop-in an employee newsletter.

(Company) Reminds Employees to Click It 
By (Appropriate Administrator)
Many lessons learned at work can be beneficial at home.  And likewise, many lessons from our personal lives can impact our work.  One of these is our driving habits.  Getting both to and from work safely is very important.  How do you help ensure your safety?  Learn to buckle up for every trip — no excuses — and never forget. 

It is said that repeating something 10 times will help you to remember it.  Similarly, this year marks the tenth year of the Click It or Ticket mobilization.  And it’s safe to say that drivers and passengers are starting to get it — remembering to buckle up and realizing the great importance of doing so, saving thousands of lives. 

However, far too many are still not getting it.  Every day, new tickets are written to — and new fatalities are reported about — those who disregard the law and do not buckle up.  That’s why from May 23 through June 5, (state) will once again take part in the Click It or Ticket seat belt campaign, continuing the effort to remind motorists of the value of seat belts.  During this national enforcement mobilization, local and state police will be stopping vehicles with unbelted drivers or passengers; and a ticket will definitely help those caught unbuckled to not forget the next time. 

Putting on a seat belt takes such little effort, yet this simple action is so valuable.  In 2009, the use of seat belts in passenger vehicles saved an estimated 12,713 lives.  Sadly, 25,351 occupants of passenger vehicles still lost their lives in traffic crashes.  Of those, (#) were in (state), and (__) percent died unrestrained. 

[Louisiana – 579 / 61%; Mississippi – 561 / 68%; New Mexico – 261 / 48%; 
Oklahoma – 552 / 55%; Texas - 2,155 / 44%]
Although seat belt use is required in any company vehicle, make it a requirement for your personal vehicle, too, when the risk of a fatal crash is higher — especially for young adults and nighttime drivers and passengers.  In 2009, 3,349 passenger vehicle occupants ages 16–20 were killed in traffic crashes, and well over half of those killed were unbuckled.  
The intensified enforcement during Click It or Ticket serves to remind you to make the decision to buckle up every time you are in a vehicle, whether as the driver or as a passenger, on or off the clock.  The assets most important to any company are its people.  Choose to buckle up and be a positive influence on co-workers, friends, and loved ones.  It will not only save you the cost of a ticket — it just might save your life. 
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