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Outreach “Thought Starters” for Teen Seat Belt Campaign

· High School Seat Belt Pledge Campaign: Create and promote a seat belt pledge program; have students pledge to buckle up, wear Buckle Up or Click It or Ticket bracelets to display their commitment, conduct seat belt surveys to measure progress, and challenge other schools to participate. Highlight pledge campaign at press events, etc.
· School Websites: Post articles on high school and college website homepages to spread the message regarding the enforcement periods.
· Press Materials: Distribute press materials, media advisories and campaign posters at high schools and universities. 

· School Announcements: Arrange for morning announcements at high schools regarding enforcement period (work with student leadership groups, SROs, etc).

· Public Service Announcements (PSAs) at School Events: Provide PSA’s to be read at school sporting events and other highly attended events. 

· School Police and School Resource Officers Partnerships: Work with school police and school resource officers (SROs) to get the word out to students about seat belt safety and enforcement.

· Student Interviews: Coordinate stories with local media outlets, arranging for students to be interviewed about why they choose to buckle up. Include information in all stories about enforcement period.
· Click It or Ticket (CIOT) Bracelets: Distribute Click It or Ticket (CIOT) bracelets to teens at high schools, malls, movie theaters, skate parks, bowling alleys, boys and girls clubs, YMCAs, local businesses (restaurant chains) etc. 

· Driving Contracts: Post Parent/Teen driving contract on State DOT/highway safety office website. Distribute to parents through other venues as well such as PTA meetings, doctor’s offices, community meetings, churches, etc. 

· Journalism Classes: Work with high school journalism/newspaper students to write stories for the student newspaper. Have journalism students attended press events to draft story for student newspaper. 

· Visual Displays: Provide visual displays for students during enforcement periods (such as crashed car at high schools throughout the enforcement wave). 

· Click It or Ticket (CIOT) Inserts: Have seat belt awareness and CIOT inserts placed in student orientation and graduation packets. During prom season have inserts placed in tuxedo stuffers. 

· Message Boards/Marquees: Display Teen CIOT messaging on outside message boards/marquees on school campuses. Advertise the enforcement period.
· Social Networking Opportunities: Create MySpace and Facebook online social networking accounts to build awareness about the upcoming enforcement periods.
· Local Business Partnerships: Partner with local businesses or chains to offer free products/coupons to teens for wearing their seat belts during the enforcement period(s). Provide these coupons to law enforcement as well to give out. This would not simply be a “caught in the act” reward, but a well-promoted activity in advance to change seat belt habits.  Chain could also include seat belt and CIOT messaging inside restaurants near high schools in project communities/counties. 

· Music Downloads: Provide music download cards to law enforcement to give out to teens for wearing their seat belts during the enforcement period(s).
· Talking Points: Provide talking points to coalitions and law enforcement for Click It or Ticket, with specific State information regarding teens and seat belt use.
· Roll Call Video:  Produce and distribute teen driving roll call video to statewide law enforcement.
· School Tool Kit:  Include fact sheets, PA announcements, drop-in articles and posters regarding seat belts to high schools in the project communities/counties.  Offer high school newspapers Op-Ed and print ads.
· Coalition Activities:  Distribute flyers and posters to teen driving coalitions to help expand reach of messaging.  Coalition activities, when news worthy, should be promoted via news releases or media pitching.
· Mall and/or Movie Theater Displays:  Create a display that says “Make a fashion statement. Wear a seat belt.”  Display could include life-size cutout of teen wearing seat belt and include enforcement/CIOT message.
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