














PAID AMEDIA

Paid media will begin on October 16 and run through
October 23, coinciding with National Teen Driver
Safety Week. The media plan will utilize popular radio
stations to run the “Out of Nowhere” radio spot. “Live”
DJ endorsements have been negotiated and DJ’s will
also use their social networking pages (Facebook,
Twitter, Myspace) to talk about the program. Outdoor
billboards will be purchased in areas around schools
and where teens congregate (near football stadiums,
malls, etc.) to serve as real-time reminders for teens
to wear their safety belts. Targeted on-line advertising
will be utilized to drive traffic to the landing page.

Outdoor Billboard

The Texas PTA featured an article in their September
newsletter informing parents about the new safety belt
laws. The article urged parents to remind their teens
to buckle up, especially in the back seat. It also
encouraged parents to get involved in the display of
campaign materials at local high schools.

Materials will also be displayed at the PTA's 100 Year
Anniversary on October 18" at the Cotton Bowl.
Texas AgriLife has been invited to the celebration to
demonstrate the rollover convincer.
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October Teen Overview

Questions? Contact Andrea Wolfe: andrea@thinkstreet.net OR Tracie Mendez: TMENDEZ@th.state.tx.usl




